The study of personal qualities' development and the peculiarities of value-motivational aspects in groups with various manifestation levels of these qualities are of particular interest for contemporary researchers as well as for practicing psychologists who develop psychotechnologies aimed at personal value-motivational sphere management.This article suggests new approaches for analyzing and studying value-motivational aspects of personal activity, predetermining innovation activity. It also provides an analysis of a comparative empirical study that evolves value-motivational characteristics in students with various innovativeness levels.
construction of demands and motives, idiosyncrasies and activities. The individual does not always apprehend values and does not lose the regulatory influence on personal enhancement (Zinchenko, 2010) .
The system of values constructs individual values and motives. Value-objective norms and mindsets influence the development of the motives that predetermine individual effectiveness.
Innovative conduct is substantially predetermined by the peculiarities of values and motives, the structure of which has not yet been studied. The search for differences and relationships between the value-motivational system and innovative manifestations will reveal the system of value-motivational characteristics .
Innovative and initiating causes of behavior are the foundation of innovative activity organizations and are correlated with the study of individual potential. The concept of human potential is characterized by various trends of its study: social and organizational, economic, social and environmental, and existential. The notions of psychophysiological capacity (V.I. Medvedev, G.M. Zarakovsky), professional and personal potential (V.N. Markov), adaptive potential (A.G. Maklakov), leadership potential (A.N. Zankovsky) innovative potential (V.E. Klochko, E.V. Galazhinsky), and intellectual potential (B.G. Yudin) have been described.
The common feature of all of the above-mentioned approaches is that personal potential is determined by means of successful self-realization in a particular activity and resolved into a set of abilities and skills, as well as by the fulfillment of this activity. The attributive schemes and strategies are the key variables for understanding the nature of personal potential as a self-regulation potential (Leontiev, 2001) .
The attributive schemes are developed under the influence of personal experience. This notion is called the representation system of ideas about the world structure; its orientational basis impacts personal decisions, activities and aims. The strategy is a stable focus of our conduct or a sustainable method of behavior that is consciously selected and subjected to deliberate changes. It is a stable mark for managing its own voluntary action. According to A.D. Leontiev's theory, the structure of personal potential consists of the following components: optimism; hardiness; personal self-regulation; self-efficacy; ambiguity tolerance; control over action; reflectivity; and subjective vitality (vital power) (Leontiev, 2011) . Each of the above mentioned features is a rather complex multifactorial quality and involves comprehensive theoretical and empirical analysis.
Studying personal potential, instead of the human assets research problem, provides an opportunity to define the following perspective research trends: 1) the nature of the variables characterizing personal potential; 2) the methodology of grounding and empirical definition of the dominant components; 3) the research strategy and research methods tool set; 4) the establishment of a new diagnostic tool set; 5) technology support elaboration and the formation of a personal development potential at various ages; and 6) the development and maintenance of personal psychological assets (psychological resources).
It is advisable to use the systemic and functional approach to solve the formulated perspective trends of personal potential research. This trend in the study of personality originated from the following Russian psychological theories: the inseparability of dynamic, meaningful and productive mental activity aspects (Brushlinsky, 1978; Nebylitsyn, 1976 , Rubinstein, 1973 , Krupnov, 1990 , the unity of the personal and individual subject composition (Ananiev, 1980; Golubeva, 1983 Golubeva, , 1993 Lomov, 1984 , Merlin, 1985 , and the systemic nature of the personal relationship (Abulkhanova-Slavskaya, 1991; Bodalev, 1988; Myasischev, 1960 , Krupnov, 2006 . S.L. Rubinstein indicated that the systemic nature of personal traits represents the fusion of images of thoughts, feelings, and impulses in unity and interpenetration with the objective consecution and the results of actions. Nebylitsyn's theory was based on the study of the connections between meaningful, dynamic and productive aspects. Ananev suggested that individual personality traits comprised not only presentational relationships but also the methods of its fulfillment, motives, and emotional, intellectual and productive characteristics. Bodalev claims that personality traits are the integration of private relationships to various events. This integration represents the unity of knowledge, experience and behavior. The analysis of theoretical statements indicates that personality traits are multifactorial as opposed to a single interpretation (Mikhailova, 2013) .
In the early 1980s, the Russian academician Alexander Ivanovich Krupnov introduced a well-founded, systemic and dispositional approach to the study of personality and its traits (Krupnov, 2006) . According to this systemic and dispositional approach, innovative personal potential can be considered to be a highly effective combination of personal activity forms that are required for practical innovative fulfillment.
Innovativeness is viewed as a further creativity staging point, a benchmark of immediate assessment and a practical embodiment of innovations, which is a particular socio-organized practice. Therefore, innovativeness can be defined as a person's ability to understand, receive, socially estimate, spread, implement and use innovations. Innovativeness can be fully expressed in business activity .
The bases of innovative activity development are the values and motives of an individual. Consequently, the value-motivational system actively determines personal innovativeness by acting as both a prerequisite and a blocker.
The value-motivational relationship with innovative activity is defined as a set of internal necessary and available external conditions and socially established values.
The system of values is the "basis" of a relationship with the world. Values can be considered to be relatively stable, socially conditioned, selective and conscious attitudes towards unspiritual and spiritual matter in human society. The motivational sphere is traditionally indicated in various activities as a link that makes action purposeful and determines personal potential. Problems of motivation and motives have been widely covered in the works by Russian and foreign psychologists: V.G .Aseyev, E.P. Ilyin, V.I. Kovalev, K. Levin, A.N. Leontiev, G.F. Lomov, A. Maslow, V.E. Milman, J. Nyutten, S. L. Rubinstein, B.A. Sosnovsky, h. heckhauzen, etc. (Sovetovа, 2000) .
The research and development of value-motivational activities in innovative participants is essential for every sphere of professional activity. The transition from a traditional system to innovative fulfilment requires new methods of solving problems. This approach implies a serious stereotype breakage that is associated with changes in the approach to the objectives, forms and methods of activity.
The indicators of motivational readiness for innovativeness are the following (Koptyaeva, 2009): Interest expression in innovation and its dynamics -a positive attitude towards innovation, and the desire to be involved; experience of the positive emotional states regarding innovation, striving desire to assess one's own professional and personal experience from the point of innovation; positive attitude towards the perspectives of innovation;
• Self-actualization maturity motive -awareness of one's own capabilities, the necessity to improve oneself, growing more confident; • Overcoming difficulties maturity motive -awareness of one's individual insufficient achievements and the desire to improve them; understanding of one's problems and independence in its solving them and taking responsibility for them.
The problem of innovative activity motivation should be considered a problem of acquiring the adequate personal meaning of professional activities. Due to the mismatch of motives, discomfort results in the labor deprivation of personal selfdevelopment and creativity. It turns from a personal value to the means of one's livelihood. The management development of personal potential is very important to achieve a creative and a productive labor value in a modern practice. Studying the needs, interests and values of youths in an educational environment should influence new generations of motive systems. Personal activity must be expressed using constructive behavior and activities. Consequently, if personality development is properly managed, the value-motivational activity is expressed in new activities.
In psychological studies, activity is considered to be a specific human form of an active attitude towards the world. The essence of that form consists of a reasonable change and world transformation based on the development of available forms of culture. Innovative activity aims to transform existing forms, including the methods of professional activities and awareness of them and the creation of new aims as well as the means of realization. Therefore, the result of this activity leads to an expectation of the progress of society. In the studies by Anokhin, Lomov, and Leontiev, the psychological analysis of activity reveals its structure. The activity is viewed as a dynamic action system, arising and reorganizing under the controlling influence of complicated motivational interactions.
According to Lomov, the main activity factors are the following: motive, purpose, plan, current information processing, immediate image (and a conceptual model), decision-making, results checking and corrective actions (Lomov, 1984) .
Because multiple relationships with the environment are presented in a relatively stable personal motivational sphere, any activity, as well as innovativeness, usually correlates with more than one motive. Therefore, it becomes multimotivational.
As most motives are not recognized, except conscious motives, and are hidden from other people, one has to answer the actual questions: which direction, which actions, and which orientation are used in the context of value-motivational personality traits?
The motivational component of innovative activities needs to be considered in two ways: the perspective of professional motivation in the overall structure of motives and the estimation of the individual concern to changes (i.e., susceptibility features that determine the content of creative professional directivity after identifying needs in innovations) .
The diagnosis of the value-motivational innovative activity and elaboration of development activity programs are fundamental conditions of innovative personality potential improvement and self-fulfillment in professional activities (Lebedeva, Bushina, Cherkasova, 2013) .
Consequently, the definition of innovative development in young students and the identification of the similarities and differences among value-motivational aspects are important for obtaining new data on value-motivational personality traits.
Method

Participants
The article provides an analysis of the characteristics in the value-motivational structure in groups with various levels of innovative manifestations. One-hundredforty students studying at the Faculty of Economics (Peoples' Friendship University of Russia) were involved in the empirical research. Their ages ranged from 19 to 21 years old. The following diagnostic methods were provided: "The scale of innovative personality traits self-assessment" (N.M. Lebedeva, A.N. Tatarko); "Motivational personality structure questionnaire" (E. Milman); and Real structure of personal value orientations questionnaire (C.C. Bubnova).
Materials
To determine the innovativeness parameters, a self-evaluation scale of the innovative qualities in a personality was used (N.M. Lebedeva, A.N. Tatarko) . This questionnaire was designed to measure attitudes towards innovation. The questionnaire consists of 12 statements with which the respondents could compare themselves (possible answers -"Not like me at all", "Not like me", "A little like me", "Like me", "Very much like me"). According to the responses, the general level of innovativeness (index of innovation) is revealed.
For the qualitative analysis of innovativeness, questions of particular subscales were used: 1) Creativity: 4, 5, 8, and 10. 2) Risk for success: 3, 6, 11, and 12 3) Focus on the future: 1, 2, 7, and 9.
Indicators on all of the scales and the personal innovativeness index ranged from 1 to 5 points.
To determine value orientations, we used the technique "Diagnostics of the actual structure of personal value orientations" by S.S. Bubnova, which is designed to study the implementation of personal value orientations in real life. The technique contains 66 closed questions with which the respondent can agree or disagree (pos-sible answers -"Yes" or "No"). The responses reveal the prevailing values of a respondent. The technique includes 11 scales. The degree of each component in the multistructural personal value orientations representation is determined by using a key represented in an answer form. Accordingly, the number of positive responses in all eleven columns was calculated (described below).
To determine the motivational structure, the questionnaire of the personal motivational structure by Milman was used to identify the predominant types in human motivation. The technique also identifies some steady personal trends: general and creative activity, desire to communicate, comfort and social status maintenance and others. Based on all of the responses, a judgement on working (business) and the everyday orientation of an individual can be made. The questionnaire consists of 11 statements relating to life aspirations and particular aspects of a person's lifestyle and includes the following types of motivation:
1. "Life maintenance" 2. "Comfort" 3. "Social status" 4. "Communication" 5. "General activity" 6. "Creative activity" 7. "Social utility"
Results
As a result of research conducted using the questionnaire "Self-evaluation scale of personal innovative qualities" (N.M. Lebedeva, A.N. Tatarko), student groups with high (20%), middle (59%) and low (18%) levels of innovativeness were distinguished. Further correlative and factor analyses were used to describe the peculiarities of value-motivational aspects in groups with various levels of innovativeness. The calculations were made using the computer programs Statistica and Statgraphics.
Data factor analysis showed that the group with a low level of innovativeness focused on values, such as the search for pleasure (0.76), love (0.88), recognition and respect of people and their impact on others (0.75) and social activity for achieving positive changes in society (0.79).
The group of students with a low level of innovativeness focused on the future and valued a high level of material well-being (0.85), communication (0.66) and high social status and people management (-0.62). The leading motives of the group were overall activity (0.71) and everyday motivation (0.68) (table 1).
The results of the factor analysis of the group with an average level of innovativeness revealed the following structure of values -pastime and recreation (0.65); high material well-being (0.71); search for and enjoyment of the beautiful (0.72), help towards and compassion for others (0.69); love (0.68); new knowledge about the world, nature and man (0.75); high social status and people management (0.81); recognition and respect of people and their impact on others (0.90); and social activity to achieve positive changes in society (0.92). Although this group did not focus on the future and the development of their creative potential, the system of values and future motivational aspects were not clear. Furthermore, the structure of the dominant motives was not revealed. In the group with a high level of innovativeness, the structure of value orientations was represented by indicators including new knowledge about the world, nature and man (0.81); love (0.74); high social status and people management (0.83); recognition and respect of people and their impact on others (0.81); and social activity to achieve positive changes in society (0.95).
This group of students focused on a future high level of material well-being (0.72), help towards and compassion for others, (0.65), search for and enjoyment of beautiful things (0.70), and recognition and respect of people and the impact on others (0, 81) 120
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The dominant motives and values were the drive for creativity (0.64) and health (0.78) ( Table 2) . 
Discussion
The self-evaluation of innovative qualities identified groups with high, medium and low levels of innovativeness. The most numerous group of students had an intermediate level of innovativeness. This result is explained by the insufficient development of the innovative potential of students.
Based on a comparative analysis of the value-motivational characteristics of student's innovativeness using the Kruskel-Wallis test and a correlational and factor analysis, the significant value-motivational characteristics were revealed. There was a distinctive feature in each of the groups:
• The values of the respondents with a low level of innovativeness contained:
a pleasant occupation and level of recreation and a commonsense motivation, although it was focused on high social status and people management; • Respondents with an average level of innovativeness identified such valuemotivational characteristics as survival, comfort, and communication; in the motivational structure, commonsense motivation, working motives and social utility motives, and total activity dominated.
• In the group of respondents with a high level of innovativeness, the motives of creative activity and total labor activity were the dominant value orientations.
As a result of the factor analysis, three groups of factors constituting the valuemotivational characteristics of students' innovativeness were identified. The first group of factors was the structure of values in each group. The second group of factors included value-motivational features, with a focus on the future, and the third group of factors determined the dominant motives.
In the group of students with a low level of innovativeness, the following characteristics were dominant: enjoying beauty, love, acceptance and respect of people and the impact on others to achieve positive change in society. When focusing on the future in this group, the following were associated with wealth, high social ranking and people management. The leading motives of the group were general activity and commonsense motivation.
The results of the factor analysis in the group with an average level of innovativeness revealed the next diverse structure of values: enjoying occupation, recreation, and welfare; search and enjoying beauty; help and mercy for others; love; new knowledge in the world, nature, and humans; high social status and people management, recognition and respect of people and their impact on others; and social activity to achieve positive change in society. The group was not focused on the development of their creative potential in the future, and the system of values and motivational aspects and the structure of the dominant themes were not defined in the study. The obtained data indicate the diversity and unclear structure of the value-motivational process.
In the group with a high level of innovativeness, the following value orientations were discovered: new knowledge of the world, nature, and humans; high social status and people management; recognition and respect of people and their impact on others; and social activity to achieve positive change in society. Orientation towards the future was associated with welfare, help and compassion for others, finding and enjoying beauty, recognition and respect of people and the impact on others. The dominant motives and values were the tendency for creativity and health. In the student group with a high level of innovativeness, the value-motivational characteristics were in their formative stage, but they had a clear structure.
The findings were further subjected to a gender analysis of students' innovativeness. Boys showed better results on the innovativeness index, whereas the creativity index in the girls' sample group was higher. Both sample groups were ready to take risks for success. The female students' sample group was more future-oriented than the male group.
The results of the correlation analysis demonstrated that the young men were willing to take risks and assist and show mercy to others. The boys were focused on overall activity and social utility in the future. The girls' dominant innovative manifestations were creativity, but they were focused on social activity and making a positive difference in society in the future. Generally, the study found that boys were more willing to take risks and that girls were more creative, but both sample groups wanted to achieve social benefits and positive change in society in the future.
Based on the factor analysis, the value-motivational structure of students' innovativeness was divided into 3 groups of factors: the factors of the value-motivational structure, the factors of value-motivational characteristics in the future and motivational factors of value-risk characteristics for success.
The following gender differences were present in all 3 groups of factors:
• The value-motivational innovativeness structure of the boys had more (communication, commonsense motivation, social status) . The boys showed more pronounced social values and motives for the future, such as: social activities to achieve positive changes in society, communication, total activity, creative activity, and social utility and work motivation; • Regarding the value-motivational risk characteristics for success, the boys were willing to take risks for the sake of wealth and high social status and to provide assistance and charity, and the girls were willing to take risks and be socially active to achieve positive changes in society.
In summary, the tendencies of the hedonistic and exploitative characteristics are seen in the value-motivational structure of students with a low level of innovativeness. Because of the demonstrated values of pleasant occupation and recreation, the focus on high social status and people management was explored. Consequently, there was a tendency to achieve status and people management without the desire for creative activity. These characteristics are alarming symptoms. It is evident that this group of students requires particular attention. The psychological services at a university and the faculty should do their best to develop the students' value-motivational activity. There is a risk that individuals with low innovativeness freeload on more developed personalities and exploit the potential of a more creative society.
The group of students with an average innovativeness level showed the most diverse palette of value orientations. They demonstrated both hedonistic and valuemotivational aspects of social activity and creativity equally. This tendency is due to the age features of youth development, when some value orientations and motives are actively replaced by others. Generally, the value-motivational sphere is unstable and prone to serious changes due to the influence of society. The socio-economic trends of society will substantially impact the structure of the value-motivational sphere and the development of personal innovativeness. These findings suggest that the sample group of students with an average level of innovation have an uncertain motivational structure. This finding confirms the need for assessing the psychopedagogical influence on youth motivational development.
In the group with a high level of innovativeness, as well as in the group with a low level of innovation, the values of high social status and people management were revealed. Unlike the first group, the values in the second groups varied and included new knowledge of the world, nature, and humans; recognition and respect of people and their impact on others; and social activity to achieve positive change in society. however, the motivational structure was expressed only by creative activity. The results of the study discovered the lack of a clear motivation for the particular activity in which one can apply it. There are serious concerns that the motives of creative activity can be transformed into other necessities in a particular activity that is not supported by motives of social significance. It is very important that the psychological services at a university and the faculty understand the valuemotivational activity development of a person. Psychological support is required for the groups of students with various levels of innovativeness, as well as fir students with a high level of innovation.
conclusion
In the search for socio-psychological and socio-economic development priorities in modern society, the perspectives of psychological research are aimed at identifying the value-motivational personality characteristics and the formation of youth creative activity. The values cultivated by society give rise to a new generation of individuals who are guided by the community's values. The value-motivational youth activity is the basis of society's progress and well-being.
